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7.   Social Media Participation on the Rise 

"The Broad Reach of Social Technologies," a new study by analyst firm Forrester 

Research found that more than four out of five Americans are active in social 

media.  While creators and collectors grew slower than other categories, joiner 

activity exploded and spectators became nearly universal. (Source: Ad Age) 

6.  Online Video Killed the Cable Star 

With 11.2 billion videos streamed in July (Source: Nielsen), online video is hotter 

than your local cable provider.  As Broadcast Engineering reported, “Hulu had 

more viewers in July than Time Warner Cable” – 38 million people watched a 

Hulu video, while 35 million subscribed to TWC.  

 
Source: Silicon Alley Insider |@chartoftheday 

 
TIP: For a snapshot of the most watched videos on the Web, bookmark a new site 
called Magma, which aggregates popular videos from leading sites, including 
YouTube, Hulu, Vimeo and Daily Motion. 
 

5.  Wikipedia Evolves Crowdsourcing, Focuses on Credibility 

Wikipedia has long been based on the “wisdom of the crowds,” but as one of the 

world’s most popular Web sites, the company decided to implement a flagged 

revisions policy to limit errors and enhance credibility. (Source: Wikimedia) 

 

Welcome to The Social 7  
from Zeno Group Digital Lifestyle 

 
DISRUPTIVE CHANGES DRIVEN 
THROUGH DIGITAL INNOVATIONS 
are happening in almost every 
industry. 
 
Whether it’s the emergence of 
social media, the transition from 
print to online, the crowdsourcing 
of content or the popularity of the 
iPhone, there are accelerating 
shifts impacting marketing 
decisions and business revenues.   
 
Zeno Group’s Digital Lifestyle team 
strives to understand and make 
sense of them with a monthly 
digest of what matters most and 
what they mean to you.  This is the 
inaugural edition of The Social 7, 
dedicated to covering the stories 
and stats that should be on your 
radar; as well as the deals and 
discussions that are changing how 
companies engage consumers and 
how brands are marketed in a 
digitally inspired collective.   
 
Our goal is to have a conversation 
about these changes and connect 
readers to an idea that moves 
them to action.  It’s our Lifestyle 
and what love and learn from 
everyday.  We look forward to 
sharing these digital adventures 
with you. 
 
Twitter: thesocial7 
Blog: www.thesocial7.com 

©kiddjones 
©kiddjones 

http://www.zenogroup.com/
http://www.thesocial7.com/
http://www.forrester.com/go?docid=55132
http://adage.com/digitalnext/post?article_id=138618
http://mashable.com/2009/08/13/nielsen-july-video/
http://broadcastengineering.com/news/hulu-had-more-viewers-in-july-than-time-warner-090709/
http://www.businessinsider.com/chart-of-the-day-hulu-has-more-watchers-than-time-warner-cable-2009-8
http://twitter.com/chartoftheday
http://mag.ma/
http://blog.wikimedia.org/2009/08/26/a-quick-update-on-flagged-revisions/
http://twitter.com/thesocial7
http://www.thesocial7.com/


4.  Journalism Students Learning to Report Through Twitter 

College students everywhere are back in school this month, but first-year graduate journalism students in the 

Annenberg School for Communication at USC (@USCAnnenberg) started the year in a slightly different way.  At a recent 

orientation event, students were given an assignment to tour various parts of LA and tweet about their experiences, 

which helped the students explore how Twitter could be used as a reporting tool. (Source: USC News) 

TIP: Check out Muck Rack for a closer look at what current journalists are tweeting about right now. 

3.  Pharma’s Future Includes More than Just Social Media 

Social media is hot in health care, but companies remain hesitant to dip their toes in the waters due to fears of FDA 

regulations.  Several sites like Glue may soon allow patients to take their social networks with them and engage with 

personal health care via their online medical records.  (Source: Ad Age) 

2.  Twitter Adds Location Awareness 

Popular location-based services for people on the move, including Brightkite, Foursquare and Loopt will soon have 

Twitter-based competition for location awareness.  Twitter announced a new API for developers that will allow Twitter 

users to add latitude and longitude to any tweet (after opting in).  As users start to publish their location, advertisers and 

marketers must carefully consider the privacy ramifications of reaching out to these users with relevant offers and 

connections. (Source: Twitter blog) 

1.  Facebook and FriendFeed Now Family 

Facebook acquired FriendFeed, a communications platform which aggregates content from different social networks 

and content-sharing sites, such as Digg, Flickr, Twitter and 

YouTube, all in one real-time feed (Source: FriendFeed blog). 

Industry observers predict that Facebook is on its way to 

becoming a social superpower.  Proof: Facebook now has 300 

million users or roughly the population of the United States 

(Source: Facebook blog). 

 

 

- 21 million unique U.S. monthly visitors 
(Source: comScore, July 2009) 

- Founders: @biz, @evan and @jack 

- Gov. Schwarzenegger launched MyIdea4CA 

(www.myidea4ca.com), a forum for Twitter users to 

share ideas to improve California. 

- NFL bans Twitter before, during and after games. 
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