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FDA and the Future of Healthcare
Social Media

On November 12 and 13, the FDA held a
public hearing on use of the internet
and social media by FDA-regulated
medical products. The FDA last
addressed this topic in 1996, so
companies and industry stakeholders
welcomed the hearing as an important
step toward more specific guidance from
the FDA.

Speakers at the hearing emphasized the
growing number of patients who are
seeking health information and
interaction online (see the Pew Internet
& American Life Project
http://www.pewinternet.org/topics/Hea
Ith.aspx). They tackled topics ranging
from transparency and industry
responsibility for adverse event
reporting and off-label discussions, to
the importance of respecting patient
anonymity and the doctor-patient
relationship. While pharmaceutical and
medical device companies,
communications agencies and patient
social network sites were all represented
at the hearing, direct patient voices
were few and far between.

The build-up to the hearing itself was a
case study of how meeting and
conference participation now begins and
lives online. In advance of the hearing,
presentations were shared for feedback
and collaboration. Interested parties
continue to communicate on Twitter via
#fdasm, and a comprehensive record of
documents, insights and reactions are
available at www.fdasm.com.

The FDA will accept public comments
through February.
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The Top 7 Stories of 2009 in Digital & Social Media

1. TOP STORY: Brands Get (Social) With the Times

This year more brands than ever are engaging with customers online from
Macy’s to Ford to KFC. At the end of 2008, consumers connecting with

brands via social media channels was a revolutionary concept. Fast forward

to 2009, when consumers not only like brands to have an online presence —
they expect it. With engaging campaigns such as VW'’s Fun Theory or the
Starbucks Love Project, brands are fully on board. Fan Zeno on Facebook.

2. Advertising = Engagement: Brands Skip TV Advertising
and Promote Initiatives through Social Media

Brands have adopted the new model of reaching today’s digital consumer —
it’s about interaction, not interruption. GAP opted to take its ‘Born to Fit’

campaign to its branded Facebook page instead of TV (Source: Brand
Republic) and Pepsi announced that it would skip its traditional Super Bowl
advertising in favor of a social media push for its “Refresh Everything”

campaign. And many brands who did national advertising promoted their
Facebook URLs instead of corporate Web sites. Is 2010 born to shift?
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3. Do the Local Motion: Twitter Gets Local, Foursquare
Gets Popular and Google Sticks It to Storefronts

It’s all about location, location, location — and Twitter’s location-aware API

was part of a growing movement of local engagement tools, platforms ...
and stickers. Foursquare gained popularity by using the power of Twitter to
showcase a user’s location and share it with followers — and sometimes
earn a free cup of coffee in the process. Google recognized the power of

local participation (and the popularity of Yelp) and sent window decals to
more than 100,000 businesses that they identified as the “most sought-

after” on Google and Google Maps (Source: Mashable). Is local the brand
new dance? Are you doing the local motion? (1962 song: “Loco-Motion”)
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News Brief: FTC Guidelines Revised to Address Endorsements in Advertising

On Oct. 5, the Federal Trade Commission (FTC) issued revised guidelines regarding the use of endorsements and testimonials in advertising
(the guidelines may be viewed here). The revisions, effective December 1, have been put into place due to the increasing number of brands
and advertisers who are giving free products to and sponsoring the content by online publishers. There has been a lot of confusion and
concern over the guides. Silicon Alley Insider declared “The FTC Blogger Witch-Hunt Has Begun” while The New York Times noted, “FTC to

Bloggers: You Better Watch Out.” The FTC is still educating people on the process and we advocate full transparency and disclosure in all

relationships. We recommend watching the videos from FTC associate director Mary Engle to get a clear picture on compliance.

4. Yes, There Is Probably An App For That

The iPhone is currently one of the hottest consumer commodities on the market, so it’s no surprise
that brand marketers are flocking to the mobile platform by leaps and bounds in efforts to reach
their increasingly on-the-go consumer. In 2009, we saw brands across the board — from Pizza Hut

(Disclosure: A Zeno Group client) to Nestle — launch innovative iPhone apps, while Apple made the
announcement that their app store surpassed the 100,000 mark. 2010 just may be the year of

mobile, as analyst research firm IDC predicts this number to surpass 300,000 by the end of next year.

5. The Printless Ride: Growth in Electronic Books, Extinct Magazines

Readers are moving to electronic book readers and online reading habits are
eliminating many publications that haven’t been able to keep up with these digital
#1 B@SJ[S@HW\Q preferences. Ad Age maintains a list (The Last Page) of magazines that have

PrOdUCT on ceased publication. In a dramatic sign of what’s to come, Amazon’s e-book sales
Amazon overtook print for the first time in late

December (Source: Guardian UK). As the v 0
grandfather said in the classic movie, -4
amazon “The Princess Bride” (1987), “When | was
your age, television was called books.”

Order now @)

6. The Real-Time Revolution

Our digitally connected lives have been accelerated by a constant stream of announcements that strive to give us the
power of now. Google said the speed of light was its only barrier in delivering real-time search (Source: TechCrunch).

Facebook introduced real-time updating in March, while Twitter continued to
lead with its mantra to “share and discover what’s happening right now,
anywhere in the world.” The protests in Iran and the subsequent green avatars
on Twitter connected us to each other in real-time with a real revolution.

7. Feeding Frenzy: Consolidation of Networks & Identity

If 2008 was the year of expanding online media consumption and social network
participation, then 2009 was the start of bringing everything together. While a faCEbOOk

portable identity (e.g. Facebook Connect and Google Friend Connect) simplified
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the social Web, industry consolidation focused our time and attention. Facebook

ate up FriendFeed and MySpace acquired Imeem. Even the one that

started it all made a deal, as Wired noted: Malaysian Firm Buys Friendster
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(You Forgot Friendster?). We’re looking forward to the continued

acceleration of the above shifts with an appreciation that we’re

Zeno Digital is on Twitter. Whisper tweet nothings @zenodigital
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